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The data above is taken from The British Consumer Index 2012 up to October 2012.

All data is collected by face to face in home interviews from a representative sample of the British Population and based on 55,632
individual interviews.

For further information on internet access and use or any of the other data collected see www.bcindex.co.uk or email:
info@thebps.co.uk or call 01480 210010
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